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A Tale of Chicken and Pigs

It has been an honor, a pleasure, and a challenge to lead the STA for the past two years.  
Time will tell how my leadership has been.  I hope that I am leaving the organization 
stronger than when I started.

I leave the following “words of wisdom” for my successor:

A long time ago, I remember discussing how different organizations function with 
someone (I can’t really remember who, so I can’t give them credit).  Anyhow, I was 
told that in every successful organization, the driving force comes from those that 
are involved and those that are committed.  Perplexed, I asked what the difference 
between involved and committed was.

I was told that it was like “ham and eggs.”  In ham and eggs, the chicken is involved – 
but the pig is committed…think about it.  Choose your support group wisely and you 
will succeed.

To all:

As you look over your own organizations and companies, you can probably appreciate 
the differences and easily discern who is what.

My personal thanks go out to all of my “barnyard friends.” It has been a pleasure 
working with you to make out Subcontractors Trade Association a better, stronger 
advocate for our Industry.

Sincerely,

Robert A. Samela, President

ADVERTISEMENT
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STA’s new Offi cers and Directors were elected at the Annual Meeting held on June 16, 2010 at the Automotive 
Center for Education and Training in Whitestone, New York.  Caswell Holloway, Commissioner of the New 
York City Department of Environmental Protection attended the meeting, giving a special presentation on the 
recent changes he has made to the DEP and their Capital Program for 2010-2011. The new Capital Program is 
one of the city’s largest construction programs and STA members were excited to learn more about what the 
next year may bring to the construction industry.

The Offi cers and Directors are central to upholding the mission and goals of STA.   As the leading association for 
union subcontractors in the New York Metropolitan area since 1966, the association represents its members in 
building relationships with public agencies, authorities and private developers.  STA is dedicated to supporting 
the goals of its members and has created new opportunities to grow the business of its members through the 
Business Practice Interchange, monthly newsletters and the StayAlert program.

Election of New Offi cers

The newly elected offi cers include:

President:  W. Scott Rives
1st Vice President: Jerry Liss
2nd Vice President: Robert J. Ansbro
Treasurer:   Robert Weiss
Secretary:   Peter Cafi ero

The new Directors elected for a three (3) year term expiring June 30, 2013 are:

Joseph Azara

Michael Checchi,

Mitch Merdinger

Monet Milad

and Randy Rifelli

Directors for a term expiring June 30, 2012 are: 

Dan DeVita

David Harron

Craig Gilston

Raquel Nunez

and John Rapaport

Directors for a term expiring June 30,2011 are:

Michael D. Chafetz

John Dierks

John A. Finamore

Brent Fleisher

and Stephen London

W. Scott Rives Jerry Liss Robert J. Ansbro Robert Weiss Peter Cafi ero

Joseph Azara Michael Checchi Mitch Merdinger Monet Milad Randy Rifelli

Dan DeVita David Harron Craig Gilston Raquel Nunez John Rapaport

Michael D. Chafetz John Dierks John A. Finamore Brent Fleisher Stephen London
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For more information, please contact 
Kevin Ellman or Paul Miller at (201) 632-2022

Paul Miller, President and Kevin Ellman CFP, CEO Wealth Preservation Solutions

WEALTH
www.wpsllc.net

Helping contractors accumulate
                                and preserve wealth 

What would happen if one of your key 
executives left your company to go to a 
competitor or start their own company?

Wealth Preservation Solutions, LLC.
257 E. Ridgewood Avenue, Suite 305
Ridgewood, NJ 07450
201.632.2020

Securities and Investment Advisory Services offered through NFP Securities, Inc. a Broker/Dealer, Member NASD/SIPC and a Federally Registered Investment Advisor. Wealth Preservation Solutions, LLC 
is a member of PartnersFinancial, a division of NFP Insurance Services, Inc., which is a subsidiary of National Financial Partners Corp (NFP), the parent company of NFP Securities, Inc.

ESTATE PLANNING    BUSINESS SUCCESSION    EXIT PLANNING    ASSET MANAGEMENT 

Many contractors face these challenges every week.  
Some of the savvier firms have figured out how to 
use “Golden Handcuffs” to recruit, reward and 
retain their most important key executives.

This contractor’s “Golden Handcuffs” 
program will allow you to:

Recruit key employees 
Reward and retain key employees
Select participants in the program 
Avoid the expense and hassle of qualified plan reporting 
Offer a benefit tailored specifically for top executives

Would your business be hurt?

How long would it take to find and train a replacement?

Would any of your client, supplier or staff relationships suffer?
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Joe Smith had built a successful business over a 40 year working career and was now ready to cash out and enjoy his Golden 

Years.  He envisioned himself playing golf, fi shing and watching the grass grow in Florida.  He hired a business broker to 

help him fi nd a suitable buyer, and after several months of meetings and negotiations he had a fi rm offer and a letter of 

intent to sell his business.  As soon as the buyer had fi nalized his fi nances, the deal would close and Joe would be on his 

way to his dream retirement.  One of the elements that made his company so attractive to the buyer was that Joe had been 

very effective at fi nding, training and developing key executives.  His two key executives Sam and Mike would be working 

closely with the new owner to maintain the business and ultimately bring it to a higher level.  Unfortunately, Joe had failed 

to make sure that Sam and Mike were committed to stay with the business through the transition and work closely with the 

new owners.  While Joe was marketing his business, Sam and Mike became aware of the negotiations.  But they were also 

aware they had no ownership in the business or a written agreement that would guarantee their future fi nancial security.  

This created a climate of anxiety for them, and they decided to explore other opportunities.  As they thought about their 

situation they realized they had been instrumental in building and operating Joe’s company.  They realized that many of 

the major clients had a strong relationship with them.  Ultimately they decided to leave Joe’s fi rm, move down the street, 

and open a new company taking several of Joe’s major accounts with them.  When this happened the buyer realized that 

he wouldn’t have a strong management team in place.  He had planned on relying heavily on Sam and Mike to ensure 

all major clients stayed with the fi rm and that they would work closely as a team to grow the business.  When he learned 

that Sam and Mike were leaving and taking a signifi cant amount of the business with them, it dampened his enthusiasm 

for buying the company.  In the end he decided to withdraw his offer.  Instead of looking forward to golf and fi shing in 

Florida, now Joe has to fi ght extra hard to maintain the business he has without his two key lieutenants.  On top of that he 

had to fend off strong competition from them.  Instead of cashing out he now looks forward to many more years of hard 

work to get himself in a position to profi t from selling his business.  All of this could have been avoided with a little advance 

planning and the use of a program to recruit, retain and reward key executives.  

The heart of a “Golden Handcuffs” program is an agreement between the company and the executive that specifi es that a 

certain dollar amount will be contributed to a long term savings plan.  Most plans specify that the executive would receive 

these funds after retirement or any other length of time that makes sense for the company.

A well designed Golden Handcuffs Plan has four basic elements contribution, vesting schedule, benefi t payout and funding 

vehicle.  

Contribution 

Most plans call for a contribution of 10 to 30 percent of the executive’s salary each year, as long as the plan is in effect.  

Vesting Schedule

Almost every plan uses a vesting schedule.  This schedule specifi es how long the executive has to stay with the company 

in order to get their benefi ts.  In most cases this schedule can be for 10, 15, and 20 years or until retirement and can be 

customized differently for each executive as appropriate.  

Tips For A Well Designed 
Golden Handcuffs Program

BY KEVIN ELLMAN CFP, CEO, WEALTH PRESERVATION SOLUTIONS

continued on page 15
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 2120 Atlantic Avenue, Brooklyn, NY 11233  |  Tel (718) 403-0100  |  Fax (718) 596-5085

www.parkavebuilding.com  Shop our 60,000 products online.

 

Including the following product lines:

WE ARE NEW YORK CITY’S

 

 

AGENCY CERTIFICATIONYOUR ONE STOP RESOURCE 
FOR BEST-IN-CLASS 

BUILDING MATERIALS Dormitory Authority of the State of NY

Empire State Corporation

Port Authority of NY/NJ

School Construction Authority

NY/NJ Purchasing Council

Department of Small Business Services

Greater New England Minority Supplier 
Development Council

Nassau County The Office of Minority Affairs

Forest Stewardship Council
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For those of you familiar with performing 

school district work in New York State, 

you are probably already aware that in 

order to preserve your right to commence 

a lawsuit against such an entity, you must 

fi rst submit a verifi ed Notice of Claim within 

three months after the accrual of your 

claim.    What you probably do not know is 

how strictly the courts have interpreted and 

applied this Notice of Claim requirement.  

New York State’s highest court, the Court 

of Appeals, has held that Educational Law 

§ 3813 requires the fi ling of a new Notice 

of Claim every three months in order to 

challenge a New York City Department 

of Education’s (“DOE”) alleged on-going 

misapplication of a contractual payment 

formula for a transportation contractor.  

The Court of Appeals made this decision 

despite the fact that the plaintiff contractor 

had already properly fi led a lawsuit 

seeking damages for the DOE’s previous 

misapplication of the very same payment 

formula.  Unquestionably, the DOE had 

actual knowledge of the dispute.

In this case, the plaintiff had a long-term 

contract with the DOE to transport students.  

Under the contract, the DOE was obligated 

to pay plaintiff for certain increases in the 

costs of providing monitors who supervised 

the students on buses.  At issue was the 

interpretation of the contractual payment 

provision that prescribed a formula to 

calculate the increased costs.  Although 

the plaintiff fi led a Notice of Claim alleging 

that the DOE misapplied the formula for 

the 1995-96 school year and for the fi rst 

three months of the l996-97 school year, the 

plaintiff did not fi le any further Notices of 

Claim, even though the DOE continued to 

misapply the same formula thereafter.  The 

plaintiff had, however, timely fi led a lawsuit 

against the DOE seeking damages for 

breach of contract and sought an injunction 

compelling the DOE to apply the formula 

according to plaintiff’s interpretations.

Regrettably, even though the Court of 

Appeals actually agreed with the plaintiff’s 

interpretation of the formula, it only 

awarded the plaintiff damages for the time 

periods for which the plaintiff had fi led 

verifi ed Notices of Claim.  It refused to award 

plaintiff any damages for the time periods 

that came after plaintiff had already fi led 

its lawsuit because the plaintiff “had failed 

to continue to fi le new notices of claim 

every three months during the litigation to 

cover the ongoing underpayments.”  The 

court rejected plaintiff’s argument that the 

lawsuit itself served as adequate notice of 

future claims for damages, holding that 

Education Law § 3813 makes no exception 

to the strict notice rule for contract 

disputes already in litigation.  According 

to the court, “statutory requirements 

conditioning suit against a governmental 

entity must be strictly construed,” even 

where the governmental entity “had 

actual knowledge of the claim or failed to 

demonstrate actual prejudice” from the 

alleged lack of notice.    

In other words, the plaintiff bus contractor 

was required to fi le a new notice of claim 

within three months of each of the DOE’s 

misapplications of the payment formula.  

The Court reasoned: “[t]his allocation of 

responsibility is not overly burdensome on 

plaintiffs and avoids any possible confusion 

about which acts of the government the 

plaintiffs fi nd unlawful.”  

G&C Commentary

 There is no other way to describe it, this is an 

awful decision.  The Court emphasized mere 

form over substance, and “nit-picking” over 

fairness.  The judicial application of the law 

in this area has far exceeded the intended 

purpose of the Education Law, namely, to 

assure that school districts have adequate 

notice of all disputes.

In the public construction context, 

with disputed issues often reoccurring 

throughout the life of multi-year projects, 

this decision makes clear that the formality 

of verifi ed Notices of Claim must be 

continually and repeatedly observed in 

order to preserve a contractor’s basic 

rights.  This strict compliance with claim 

notifi cation requirements will, no doubt, 

encounter protests and objections of 

school district engineers and other 

construction fi eld personnel.  Contractors 

may be criticized for “excessive” claiming.  

Nevertheless, this is what the law requires 

and this is the standard a contractor must 

meet, notwithstanding the uninformed 

comments of school district personnel.  It 

is the welfare of your company that is at 

stake, not theirs.

BY HENRY L. GOLDBERG, MANAGING PARTNER, GOLDBERG AND CONNOLLY AND STA LEGAL COUNSEL

L E G A L  L O G

The Regrettable Need For
“Constant Claiming” Against
Educational Facilities

Mr. Goldberg is Managing Partner to 

the law fi rm of Goldberg & Connolly.  He 

may be reached at (516) 764-2800 or at 

hlgoldberg@goldbergconnolly.com.
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 Join a Committee Today.

1430 Broadway - Suite 1600
New York, NY 10018

T: 212.398.6220
F: 212.398.6224

www.stanyc.com
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The fact of the matter is quite simple; if I’m out there spending a dollar you know there’s at least two people 
in my face trying to convince me why I should buy their product. Green products are no different. Walk 
into any supermarket or mall; watch TV or read a newspaper and you’re inundated with manufactures and 
advertisers promoting their “environmental friendly” products. Green buzzwords are a dime a dozen – eco-
friendly, sustainably harvested, clean burning, bio-degradable, -  the list goes on and on. 

The last one I came across was a bag of potato chips in compostable packaging. The plant-based packaging 
will completely break down when placed in a hot active compost pile in fourteen weeks. I was reading the bag 
after my wife brought one home from the supermarket. Great idea I thought, and there is proof and studies 
that it works, however this is one product I hate. I tried to sneak some chips in the middle of the night and the 
noisy packaging woke up the whole house! It would have been quieter for me to start blowing on a vuvuzela!

My personal snacking problems aside, the truth or lack thereof with any advertising is that you have to look 
past the exuberance and bells and whistles. False advertising has been around as long as advertising itself. 

One of the responsibilities of The Federal Trade Commission’s responsibilities is to prohibit “unfair and 
deceptive acts or practices in advertising.” They do a pretty good job of trying to protect us, however I do wish 

Beware of Greenwashing

continued on page 11

PATRICK GALLAGHER, LEED AP, VICE PRESIDENT, ESTIMATING, BP MECHANICAL CORPORATION
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Experienced      Responsive      Trusted
Committed to Our Clients       Built to Serve

As part of its Construction Law and Surety practice, KDVG offers a comprehensive range 
of services to subcontractors, general contractors, construction managers, developers, architects, 
engineers, design professionals, material suppliers and surety companies.

KDVG is a market leader in Construction Law, Fidelity and Surety Law, Labor and 
Employment Law on behalf of Management, Professional Liability and Errors and Omissions 
matters, Directors and Officers Liability Insurance Coverage and Monitoring, Architects 
and Engineers Liability, Commercial Litigation, Employment Practices Liability, Securities 
Litigation, Financial Industry Regulatory Authority Arbitrations and Cyber Liability.

Long Island • 516.681.1100
Andrew L. Richards, Partner 
Arichards@kdvglaw.com

Gary Wirth, Partner 
Gwirth@kdvglaw.com 

Matthew J. Minero, Associate 
Mminero@kdvglaw.com

New York City • 212.485.9600
Robert Wasko, Of Counsel 
Rwasko@kdvglaw.com 

New Jersey • 201.488.6655
Christopher Nucifora, Partner 
Cnucifora@kdvglaw.com

Andrew L. Richards, Esq.
Partner

Robert Mark Wasko, Esq.
Of Counsel

Gary Y. Wirth, Esq.
Partner

Matthew J. Minero, Esq.
Associate
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advertising for political candidates was subject to prosecution under the FTC Act.

In today’s environmentally conscious society we have been consumed by greenwashing.   Greenwashing is the 
practice of companies disingenuously spinning their products and policies as environmentally friendly, such as 
by presenting cost cuts as reductions in use of resources. It is a deceptive use of green PR or green marketing. 
The term green-sheen has similarly been used to describe organizations that attempt to show that they are 
adopting practices benefi cial to the environment

Greenwashing was coined by New York environmentalist Jay Westerveld in a 1986 essay regarding the hotel 
industry’s practice of placing green placards in each room, promoting reuse of guest-towels, ostensibly to 
“save the environment”. Westerveld noted that, in most cases, little or no effort toward waste recycling was 
being implemented by these institutions, due in part to the lack of cost-cutting affected by such practice. 
Westerveld opined that the actual objective of this “green campaign” on the part of many hoteliers was, in 
fact, increased profi t. Westerveld hence monitored this and other outwardly environmentally conscientious 
acts with a greater, underlying purpose of profi t increase as greenwashing.

Most greenwashing is really due to ignorance or sloppiness rather then malicious intent however businesses 
and advertising agencies have to take the necessary measures to ensure greenwashing in not slipping thru.

In April 2008 sustainability communications fi rm Futerra launched Greenwash Guide. The Guide states that 
Greenwash is an environmental claim which is unsubstantiated (a lie) or irrelevant (a distraction). Found in all 
forms of marketing and corporate communications, from packaging, PR and advertising claims to CEO speeches 
and made about people, organizations and products. Greenwash is an old concept, wrapped in a very modern 
incarnation. It was created as a tool to enable consumers to recognize the 10 signs of Greenwash which are:

1. Fluffy language

Words or terms with no clear meaning, e.g. ‘eco-friendly’

2. Green products v dirty company

Such as effi cient light bulbs made in a factory which pollutes rivers

3. Suggestive pictures

Green images that indicate a (un-justifi ed) green impact e.g. fl owers blooming from exhaust pipes

4. Irrelevant claims

Emphasizing one tiny green attribute when everything else is un-green

5. Best in class?

Declaring you are slightly greener than the rest, even if the rest are pretty terrible

6. Just not credible

‘Eco friendly’ cigarettes anyone? ‘Greening’ a dangerous product doesn’t make it safe

Beware of Greenwashing 
continued from page 9

continued on page 19
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Let’s talk 
construction,
expert to 
expert.
Let’s talk about what J.H. Cohn brings to your 

business. A team of audit, tax and consulting 

experts dedicated to the construction industry. 

Partners that deliver insights to help fortify 

working capital, minimize tax burdens and improve 

profitability. The reputation and long-standing 

relationships to strengthen your banking and surety 

programs. Personal attention. Customized solutions. 

Over 60 years of construction industry expertise. 

If that’s what you’re looking for in an accounting 

fi rm, talk to J.H. Cohn.

Jack Callahan and Steve Harrison, Co-Directors, 

Construction Practice, J.H. Cohn, 

and Joe Torre, Manager

W e  t u r n  e x p e r t i s e  i n t o  r e s u l t s .

Cal l  877.704.3500 or  v is i t  jhcohn.com  
New York  New Jersey  Connecticut  California
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Construction, Real Estate & Labor Law  
• Public/Private Bids and Contracts  • Claims  • Surety Law  • Mechanic’s Liens   

• Environmental Law  • Commercial Litigation  • Real Estate Development   
• Offering Plans  • Labor Law  • OSHA Violations  • Arbitration  • Mediation

Tri State Lien, Inc. 

11 Martine Avenue, White Plains, New York 10606

Phone:  (877) 543-6488  • Fax:  (914) 686-4493  •  www.tristatelien.com

NEW YORK  •  NEW JERSEY  •  CONNECTICUT 

Providing lien filing and
bond claim notices for construction projects

throughout the tri-state region

LIEN, INC.

TRI
STATE

C O L L E C T I O N  S E R V I C E S

11 Martine Avenue, 15th Floor, White Plains, New York 10606  •  Phone: (914) 428-2100  • Fax: (914) 428-2172  •  www.wbgllp.com

A T T O R N E Y S  A T  L A W

GREENBLATT, LLP

WELBY,
BRADY & 
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COMPLETE TRUST, TOTAL CONFIDENCE

USI CONSTRUCTION PRACTICE GROUP 

MARKET LEADERS IN SURETY BONDING AND INSURANCE

WE’VE GOT YOU

 

Benedict J. Tockarshewsky
Senior Vice President, 

USI Construction 
Practice Group

Dominick J. Scotto
President, 

USI Construction 
Practice Group of LI

Joseph A. Santospirito
Senior Vice President, 

USI Construction Practice 
Group of LI

William Haas
CEO,  

USI Construction 
Practice Group
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Benefi t Payout

The secret to a successful Golden Handcuffs Program is to have a very large benefi t.  With a large annual contribution and 

with a long career, there can often be a retirement benefi t payout of $1 million to $2 million dollars.  Before an executive 

accepts an offer from a competitor or decides to leave to start their own business they will have to think long and hard 

before walking away from a $2 million dollar retirement benefi t.

Funding Vehicle 

The heart of the Golden Handcuffs Program is the agreement between the executive and company.  However in order for 

the plan to be credible to the employee they like to see that the company is actually putting money away for them.  In 

order to comply with the relevant laws it is critical that the funding be “informal”.  The company can use bonds, stocks, 

mutual funds, annuities or life insurance in order to build up a fund that can be used to ultimately pay the executives their 

benefi t.

If you have a key executive and it is imperative you keep them, you may want to consider a Golden Handcuffs Plan.  If 

you would like more information, please contact Kevin Ellman at (201) 632-2022.  We specialize in developing Golden 

Handcuffs Plan for UTCA members.

Golden Handcuffs Article 
continued from page 5
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A SPECIAL PROGRAM DESIGNED TO REWARD MEMBERS 
WHO RECRUIT NEW SUBCONTRACTOR MEMBERS TO THE STA

STA MEMBERSHIP 
INCENTIVE PROGRAM2011

Subcontractors Trade Association
1430 Broadway, Suite 1600  •  New York, NY  10018  •  Tel:  (212) 398-6220  •  Fax: (212) 398-6224  •  www.stanyc.com

The Subcontractors Trade Association is pleased to announce a new incentive program designed to reward those who recruit 
new members in 2010. The following rewards will be offered to STA members for membership recruitment. Each new member 
can be applied to only one reward:

RECRUIT ONE NEW MEMBER TO THE STA:
RECEIVE TWO FREE TICKETS TO A BROADWAY SHOW

RECRUIT TWO NEW MEMBERS TO THE STA:
RECEIVE TWO FREE TICKETS TO A BROADWAY SHOW AND DINNER FOR TWO AT ANY 

NEW YORK CITY RESTAURANT

RECRUIT FOUR OR MORE MEMBERS TO THE STA:
ENJOY A THREE-DAY HOLIDAY FOR TWO AT THE BAHAMAS OR LAS VEGAS, INCLUDING AIR, HOTEL 

AND MEALS ON THE STA!

START RECRUITING NEW MEMBERS TODAY!  Please contact the STA office for promotional materials.
The STA Membership Incentive Program begins May 1, 2010 and ends April 30, 2011.

ADVERTISEMENT

Get Involved!

Join a Committee Today.

1430 Broadway - Suite 1600
New York, NY 10018

T: 212.398.6220
F: 212.398.6224

www.stanyc.com
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The Internal Revenue Service (IRS) has posted on its website the newly-revised payroll tax form that most eligible 
employers can use to claim the special payroll tax exemption that applies to many new workers hired during 2010.  
The payroll tax exemption and the related new hire retention credit were created by the Hiring Incentives to Restore 
Employment (HIRE) Act signed on March 18.

Employers who hire unemployed workers after February 3, 2010 and before January 1, 2011 may qualify for a 6.2 
percent payroll tax incentive, in effect exempting them from the employer’s share of Social Security tax on wages 
paid to these workers after March 18.  The employee’s 6.2 percent share of Social Security tax and the employer 
and employee’s share of Medicare taxes still apply to all wages.  Form 941 Employer’s Quarterly Federal Tax Return, 
revised for use beginning with the second calendar quarter of 2010, will be fi led by most employers claiming the 
payroll tax exemption for wages paid to qualifi ed workers.  The instructions for the new Form 941 are also available.

The HIRE Act requires that employers get a 
signed statement from each eligible new hire, 
certifying that he or she was not employed for 
more than 40 hours during the 60 days before 
beginning employment with that employer.  
Employers can use new Form W-11 released 
last month to meet this requirement.

In addition, for each qualifi ed employee 
retained for a least a year whose wages did 
not signifi cantly decrease in the second half 
of the year, businesses may claim a new hire 
retention credit of $1,000 per worker on their 
income tax return.

Further details on both the tax credit and the 
payroll tax exemption can be found in a list of 
answers to frequently asked questions about 
the new law posted on IRS.gov.

Make sure you discuss these exemption and 
credits with your accountant before fi ling for 
them.

IRS Issues Form To Claim Payroll Tax 
Exemption For Hiring New Workers
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7. Gobbledygook

Jargon and information that only a scientist could check or understand

8. Imaginary friends

A ‘label’ that looks like third party endorsement …except it’s made up

9. No proof

It could be right, but where’s the evidence?

10. Out-right lying

Totally fabricated claims or data

It’s been no surprise to fi nd that the worst offenders are in the auto industry, utilities, petroleum companies 

and non-commercial entities on the federal state and local levels. 

As far back as 1992 the EPA and the FTC jointly published a set of “Guidelines for Environmental Marketing 

Claims”. They weren’t easy to enforce and somewhat vague but they did signal that green issues couldn’t be 

a free-for-all for advertisers. Although they set the early rules, they missed the classic greenwash errors such 

as the use of environmental visuals and pictures – images of verdant natural scenery with the product center 

stage – that make you thing green without ever having to be said, or making claims that while literally true 

are unlikely to happen in practice like the biodegradable garbage bag that’s only truly biodegradable when 

separated from the garbage it contains. Recent consumer protection legislation is based on and makes specifi c 

reference to the new International Standard on Environmental Claims ISO 14001. This make the fi rst time 

enlightened consumers have a benchmark against which to test green marketers claims, and criteria on which 

to base claims.     

The construction and real estate community of course is not exempt to greenwashing. Building for years were 

openly proclaiming they are “green” buildings buy doing as little adding a few recycling bins! 

The introduction of the LEED rating system has established benchmarks which a building can truly state they 

are green.

With the advent of the LEED rating system, LEED in 2010 is estimated to grow by over 30 percent compared to 

LEED in 2009 for a cumulative total of over 9 billion square feet worldwide since the standard was launched in 

2000. Given this success, it’s no surprise that everyone is rushing into the green-building market. As I walked thru 

the seemingly miles of exhibitors at last year’s Greenbuild Expo in Phoenix  I saw everyone from billion dollar 

construction companies, building automation and control fi rms, offi ce furniture manufacturers to chemical 

and rubber companies.  I have to admit and as others have attested to - yes you have to overlook more then a 

little corporate exuberance - but the overall consensus was most fi rms have green heart. 

Don’t let me mislead you, we’re surrounded by greenwashing – it’s just our responsibility as consumers to look 

thru the muddy water, get past the dirty little secrets and fi nd the environmental truth. 

Beware of Greenwashing 
continued from page 11
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Green Building
Committee

Welcome New Members:
Joseph Morelli
Power Resources International, Inc.
31 Nancy Street
West Babylon, NY 11704
TEL: 631-643-3170
FAX: 631-643-3175
 
Peter Ligas
Elli NY Design Corp.
49-29 Metropolitan Ave.
Ridgewood, NY 11385
TEL: 718-418-9002
FAX: 718-418-4629
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When I think about Bob Samela, I think about the quiet smile I receive when I enter the room at STA or BTEA 
meetings.  I think about him reminding me on Friday afternoons that I should go home for the weekend and 
spend some time with my family, something that he has always made a priority in his own life.  I think about Bob 

continued on page 23

A Special Thank You to Bob Samela: 
A President Who Made a Mark 
BY MEMBERS OF THE STA WITH INTRODUCTION BY SARAH BERMAN, PRESIDENT, THE BERMAN GROUP
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and his wife welcoming me to the Construction Industry Partnership conference the fi rst time I arrived in Florida 
eight years ago and didn’t have a clue where to go. He’s always there, behind the scenes, helping all of us navigate 
the construction industry.

Bob is an understated, but highly effective leader.  He doesn’t scream and yell but he accomplishes a lot and he 
understands how to motivate people and create change. He is passionate about the role of the subcontractor in 
the construction industry and he has given endless amounts of his time to advance the New York City construction 
industry, through not only the STA, but also in his roles as Chairman of the Building Trades Employers’ Association 
(STA) and the President of Allied Building Metals Industries.  

Bob is adored by his peers, including his competitors, for his humility and ability to embrace everyone, regardless 
of their vantage point.  He understands how to listen.  Bob often sits in STA committee meetings and will listen 
for a long period of time before he speaks.  And it is for this reason, that he is often needed to get a meeting back 
on point or to summarize a discussion and create a strong action plan.  He has the unique role of mentor for many 
subcontractors in the construction industry and has earned a reputation for being fair and objective when it comes 
to dealing with challenges or obstacles.

The STA’s position in the industry changed under the leadership of Bob Samela.  The STA made progress in the 
areas of legislation, communications and industry advocacy.  Many people believe that he made the STA more of 
a “household” name in the construction industry, due to his transition directly from Chairman of the BTEA to his 
role at the STA. Most importantly, he always thinks of his role as a subcontractor and leader of the STA fi rst, and 
often puts his identity as a business owner of A.C. Associates second, when it comes to advancing the role of the 
subcontractor in the construction industry.

According to Jerry Liss, “Bob Samela’s tireless efforts to promote the STA and protect our member companies from 
the diffi culties inherent in construction has allowed our association to grow and strengthen our leadership position 
in our industry.”

Some of his is other friends and colleagues added:

“He cares.  He cares about this business and his passionate about subcontractor rights. He is the most hardworking 
and dedicated professional that I’ve had the honor of working with,” noted Scott Rives.

Bob Ansbro added, “These words come to mind when I think about my friend, Bob.  Honest, objective, thinker, 
moral, hardworking, character, integrity, team player, intelligent and a great leader.”

Henry Goldberg remarked, “I think Bob Samela has been a superb President and will be sorely missed in this 
capacity.  We all know him has a mild mannered gentleman which belies his formidable leadership skills. He is really 
an incredibly strong leader.”

Ron Berger calls Bob’s leadership the “backbone” of our organization and looks forward to working with him for 
many years to come as he continues his role as a mentor and leader in the New York City construction industry.

About Sarah S. Berman, President, The Berman Group, Inc.

Sarah S. Berman serves as President of The Berman Group, a full-service marketing, public relations and special 
events fi rm based in New York City.  The fi rm specializes in serving business-to-business clients in the real estate, 
construction and professional services industries. The fi rm’s website can be found at bermangrp.com.

A Special Thank You to Bob Samela:
continued from page 21
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Board of Directors: 

JOSEPH AZARA
C.D.E. Air Conditioning

PETER CAFIERO
Island Painting 

MICHAEL D. CHAFETZ
MDC Construction Management, Inc.

JOHN A. FINAMORE
Jordan Panel Systems

MICHAEL CHECCHI
OMC Sheet Metal

JOHN DIERKS
Dierks Heating Company, Inc.

CRAIG GILSTON
Gilston Electrical Contracting

HENRY GOLDBERG
Goldberg & Connolly

DAVID HARRON
A/C Electric

STEPHEN LONDON
Commercial Electrical Contractors

MITCHELL MERDINGER
C.D.E. Air Conditioning

MONET MILAD
Milad Contracting Corporation

RAQUEL NUNEZ
Nunez Electric, Inc.

JOHN RAPAPORT
Component Assembly Systems, Inc.

RANDY RIFELLI
United Iron, Inc.

Subcontractors News
1430 Broadway - Suite 1600
New York, NY 10018

T: 212.398.6220
F: 212.398.6224

e-mail: subcontractorstrade@verizon.net
website: www.stanyc.com

Offi cers
W. Scott Rives, President
Jerry Liss, Vice President
Robert Ansbro, Vice President
Robert Weiss, Treasurer
Peter Cafi ero, Secretary

Upcoming Events

Annual Golf Outing
Saturday, June 28, 2010 - 7:00PM 

Executive Committee Meeting
Thursday, September 16, 2010 – 8:30AM 

Board of Directors Meeting
Tuesday, September 21, 2010 – 5:30PM  

General Membership Dinner Meeting
Saturday, September 29, 2010 - 7:00PM 

Active Past Presidents

Fred Levinson

Arthur Rubinstein

Lawrence Roman

Gary Segal (Honorary)

Larry Weiss

Gregory S. Fricke, Jr. 

Alan Nathanson (Honorary)

Ronald S. Berger

OTHER OFFICES:
MANHATTAN, WESTCH-

GRASSI & CO.
CPAs & SUCCESS CONSULTANTSTM

WWW.GRASSICPAS.COM 

HEADQUARTERS:
JERICHO
516-256-3500 

OTHER OFFICES:
MANHATTAN, NEW JERSEY 
AND NORTH CAROLINA

AN INDEPENDENT MEMBER FIRM OF MOORE STEPHENS INTERNATIONAL LIMITED 
WITH OFFICES IN PRINCIPAL CITIES WORLDWIDE

CREATIVITY
GRASSI & CO - CPA’S & SUCCESS CONSULTANTS

“You can never solve a problem on 
the level on which it was created.” 

ALBERT EINSTEIN

Creativity...Grassi & Co.
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