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P R E S I D E N T ’ S  M E S S A G E

CONSTRUCTION LAWYERS
“ K N O W I N G T H E L A W - K N O W I N G T H E P E O P L E ”

The G & C Building
66 North Village Avenue
Rockville Centre •New York 11570
516.764.2800 • Fax 516.764.2827
www.goldbergconnolly.com

CONTACT

Henry L. Goldberg
Managing Partner
hlgoldberg@goldbergconnolly.com

On Saturday, May 2nd, we will be holding our Annual Construction 
Awards Dinner Dance at Russo’s on the Bay in Howard Beach, 
Queens.

I encourage your participation in this event.

The main purpose of the Subcontractor’s Trade Association is to 
improve the economic well being of the subcontractors and material 
suppliers of the construction industry in the metropolitan area.

This affair is not only our way of expressing our appreciation and 
respect for the awardees, but it is also a major fundraiser for the 
year.  We would appreciate your attending this Dinner Dance, and 
assure you that you will have an enjoyable time. Plans to make this 
event one “long to be remembered” include the publication of a 
Commemorative Journal as a lasting souvenir and reference guide.  
Whether you attend the affair or not, your advertisement in this 
journal will help ensure a successful event.

We look forward to seeing you at this festive occasion or at least 
seeing your advertisement in the journal.

Sincerely,

Robert A. Samela, President

ADVERTISEMENT
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By now we are all well aware of the maladies affecting 
the economy in general and the construction industry 
in particular.  Unemployment is at record levels across 
the country and the New York-area market has not 
been spared.  As is often the case, the construction 
industry has been hit hard. The Federal Government 
has undertaken a massive program to help kick-start 
the economy.  The American Recovery & Reinvestment 
Act of 2009 (ARRA) is unprecedented in its scope 
relative to anything that most of us have seen in our 
lifetimes. It is clearly the most extensive government 
program since the Great Depression.  This piece will 
examine the fundamentals of how we got here, and 
will look at the ARRA and analyze how it will impact 
the construction industry.

It is now widely accepted that the economy has been 
in a recession since the latter part of 2007.  The current 
recession is among the longest on record and according 
to many economists shows faint signs of abating this 
year.   The economic downturn was initially triggered 
by a meltdown in the credit market which had a direct 
effect on the real estate market.  There were too many 
loans made with poor collateral to individuals and 
investors who did not have the means to repay the 
loans (subprime loans).  This was not a major problem 
at fi rst, as real estate prices skyrocketed for years.  Many 
individuals and investors were just able to support their 
lifestyles by “cashing out” and using their homes as 
ATM machines.  Again, with prices on the rise, this did 
not pose an apparent problem.  However, when the 
other shoe dropped, and prices stopped continuing 
their ever upward climb, the problems began.  After 
prices began to trend downward, a glut of real estate 
developed on the market with insuffi cient capital to 
acquire it. This began the downward spiral vortex in 
which we are all currently spinning.

Financial institutions felt the immediate impact of this, 

having to write-down or write-off billions of dollars of 
what became known as “toxic debt” from their balance 
sheets.  Banks were required to “mark-to-market” 
their real estate portfolio with some assets valued at 
zero. This caused massive losses along with a liquidity 
crisis at some of the largest banking institutions in the 
country and ultimately across the world.  As fi nancial 
institutions began to crumble, their stock prices 
tumbled, they laid-off employees by the thousands 
and the spiral became wider. A lack of confi dence in 
our fi nancial system has caused a prolonged sell-off of 
stocks—across many, many industries at this point—
leading to yet more lay-offs, and so on.  That’s how we 
arrived at the state we are now in.

Prior to the ARRA, the government had already taken 
major steps, including:  the Trouble Assets Relief 
Program (TARP); the auto industry bailout; an original 
mortgage bailout.  The total of these initial outlays 
was nearly a trillion dollars and now ARRA will spend 
almost $800 billion more.  For the construction industry, 
however, what are the ramifi cations of the government 
largesse?  How will these programs affect our industry, 
an industry that has been greatly impacted by all the 
aforementioned events?  What will the tax benefi ts 
be and what can you do to take advantage of these 
massive spending programs?

More than $100 billion is slated to be spent on major 
infrastructure projects and will, over time, be a boon 
to fi rms that work on these types of projects, such as 
roads, highways, bridges, tunnels, etc.  Many companies 
that shied away from public projects may now wish 
to consider pursuing some of them. Yes, government 
work can be less than ideal, with requirements unlike 
most other projects, issues with change orders, etc., 
but there will be work in this sector, a lot of it, and the 
government does pay, eventually!

continued on page 5

An Economic and Tax Forecast 
for Turbulent Times

BY JED P. DALLEK, CPA, MST, TAX PARTNER, GRASSI & CO., CPAS
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Cutting-Edge Innovation for Green Construction
As a leader in green construction, Park Avenue offers environmentally friendly materials, including Guardian fiberglass 

insulation, low VOC paint, recycled gypsum and steel products, LEED’s valued products and Energy Star-rated windows.  

Ask us about our environmental certifications and look for energy conservation logos on many of our products.

 2120 Atlantic Ave, Brooklyn, NY 11233  |  Tel (718) 403-0100  |  Fax (718) 596-5085
525 Park Ave, Brooklyn, NY 11205  |  Tel (718) 403-0100  |  Fax (718) 522-7362
www.parkavebuilding.com

NEW YORK CITY’S

PREMIER GREEN  
MBE SUPPLIER

 

Going Green on Your Next Project
As an innovative M/WBE company, Park Avenue Building & Roofing Supplies  

provides an expanded roster of environmentally friendly products for your next  

project.  We are certified by Dormitory Authority of the State of NY, Empire State  
Corporation, Port Authority of NY/NJ, School Construction Authority, NY/NJ Purchasing 
Council, Department of Small Business Services. 

Setting the Standard in High-Quality Products 
Park Avenue provides one-stop shopping for the best-in-class building materials, including the following product lines:  
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Nearly $300 billion of ARRA will be offered in tax 
breaks to both businesses and individuals. There are 
a number of components here that could benefi t the 
subcontractor community.  While the last couple of years 
have been very profi table for many subcontractors, 
this year may not be; in fact, many subcontractors 
could lose money this year.  A provision in ARRA will 
allow unprofi table companies to “carry back” losses 
up to fi ve years. What this means is that a company 
that made profi ts during the last fi ve years, but loses 
money this year, could take the losses from this year 
and apply them back to prior year’s profi ts, reducing 
the amount of profi ts the company owed taxes on.  
Since those taxes were already paid, this could lead to 
large refunds of some of those tax dollars.

Any subcontractor who is interested in purchasing 
new equipment has a strong incentive to do so with 
the bonus depreciation provision in ARRA.  Bonus 
depreciation allows the business to accelerate 
the depreciation of newly purchased equipment, 
signifi cantly speeding up tax deductions and in effect 
making the equipment cheaper on a net basis.  Also, 
on the equipment purchasing front, the section 179 
deduction will continue to be in place. Section 179 
allows a company to expense up to $250,000 of an 
equipment purchase in year one, a massive tax savings 
because equipment is typically depreciated during a 
long time period, such as 20 years, for example. 

On the retirement planning front, contribution limits 
for 401(k) plans and certain types of profi t sharing plans 
are being expanded, so everyone who participates in 
these types of plans will be able to put aside more 
money for retirement on a pre-tax basis.  

In many ways, “green” is becoming the new gold, with 
a wide range of credits available for doing many things 
green. This could be a key competitive advantage for 

any subcontractors whose work is LEED certifi ed. There 
will soon be a premium on building green and many 
contracts over time will be won by teams that can 
comply with green regulations.  There are number of 
components to various green credits and our fi rm feels 
so strongly about this area that we’ve established an 
initiative, Grassi Green, to provide information and 
advice about various aspects of going green.

The “domestic production activities deduction,” 
known as section 199, allows businesses engaging in a 
“qualifi ed production activity” to be eligible to claim a 
tax deduction of 6% through 2009, with an increase to 
9% for 2010.   The way the law is written, the deduction 
applies to companies in a wide range of industries, 
including most contractors and subcontractors. One 
category that is left out under this deduction, however, 
is painting or anything that is purely cosmetic in 
nature.  

As you can see, we’re in quite a mess right now and 
there were a confl uence of factors to get to where we 
are.  There are, however, a number of incentives in the 
stimulus package that could help pull the economy—
and our industry—on the road to recovery.  Speak 
with your accountant to learn how the tax incentives 
can benefi t your company and position you for strong 
growth as the market begins to turn around.

Jed Dallek, CPA, MST is a Tax Partner at Grassi & Co., 
CPAs in Lake Success, NY, where he specializes in 
working with contractors, real estate developers and 
owners, helping them maximize tax-savings strategies. 
Jed leads the fi rm’s Grassi Green initiative, advising 
clients on the tax advantages of building and converting 
to green.  He can be reached at (516) 336-2430 or via 
e-mail at jdallek@grassicpas.com.  

An Economic and Tax Forecast for Turbulent Times
continued from page 3



STA Subcontractors News6

ADVERTISEMENT



March 2009 7

New York Workers’ Compensation Reform –
Update Provided on Behalf of the Empire State 
Subcontractors Association Safety Group 560
The Workers’ Compensation Board has revised the C2 Form which had formerly been known as the employers’ 

fi rst report of an injury. Effective January 1, 2009, employers must begin using the revised C2 Form, which 

has been renamed “Employer’s Report of Work Related Injury/Illness.” The new form is three (3) pages in 

length and requests additional information such as: policy period, date upon which an employee gave notice 

of accident/illness, employee’s supervisor, and a list of any witnesses. You may obtain a copy of the new form 

from your insurance carrier, broker, or the Workers’ Compensation Board’s website at www.web.state.ny.us, 

under “Forms.” Effective April 1, 2009 the Workers’ Compensation Board will impose a fi ne up to $2,500 to 

any employer who refuses or neglects to use the new form. In addition, the Workers’ Compensation Board has 

added a new subchapter to Section 440.3 of the Workers’ Compensation Law.

1. This subchapter gives the insurance carrier or self insured employer the ability to designate a pharmacy or group 

of pharmacies that injured employees must use to obtain outpatient prescription medication and medical supplies, 

provided the carrier or self insured employer has fi led the following with the Workers’ Compensation Board:

continued on page 9

a) A listing of all pharmacies, chain and independent pharmacies it has designated under this section.

b) The name and contact information of a Pharmacy Benefi t Manager.

2. Section 440.4 requires all carriers or self insured employers to send notice to potential claimants of its 

designated pharmacies, in writing, as follows:

a) All carriers shall provide to the employer a posting notice that includes either:

     1. the identity of all pharmacy chains and independent pharmacies designated by the employer,

     2. the identity and contact information of all pharmacy benefi t managers or

     3. other party who shall provide a list of all pharmacies in the employee’s state to the employees in 

writing or electronically in accordance with an employee’s request, and toll free number or website where 

the employee may access information regarding the procedures by which the employee must fi ll and refi ll 

prescriptions through a remote pharmacy or other means, and may obtain a list of such pharmacies including 

their name, address, and phone number.

b) An employer has seven days upon receipt of such notice and to distribute a copy of the notice to all 

employees and in addition, must also post the notice in a prominent well lit location frequented by 

employees. Another change that has been made by the Workers’ Compensation Board is the implementation 

of an accelerated hearing process for controverted cases, known as the “Rocket Docket.” Prior to this reform, 

controverted claims took years before they were adjudicated by the Workers’ Compensation Board. The 

Workers’ Compensation Board’s objective under the new Rocket Docket process is to resolve controverted 

cases within 90 days of the fi ling date. Under this new procedure there will be serious repercussions for 

frivolous controverted cases, including monetary sanctions to include up to a $1,000 penalty payable by 

the employer, Safety Group, or the insurance carrier. Lastly, all employers who fi le for the Contractors 

Construction Premium Adjustment Credit (CCPAP Credit) on or after 4/01/09 must use $825 as the weekly 
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Welcome New Member:
Kenneth Feldman

Samuel Feldman Lumber Company

1281 Metropolitan Avenue

Brooklyn, NY 11237

Tel: (718) 786-7777

Fax: (718) 472-3575

kfeldman@feldmanlumber.com

Supplier

February Membership Meeting Featured Distinguished Speakers:
Cosema E. Crawford and David Tweedy
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New York Workers’ Compensation Reform – An Update Provided on
behalf of the Empire State Subcontractors Association Safety Group 560
continued from page 7

payroll cap when determining the amount of payroll. Even though a $750 payroll cap is used for premium 

calculation purposes, any payroll done for the 3rd Quarter of 2008 and beyond must utilize the $825 

amount for the calculation of the CCPAP Credit.

For more information regarding any of these changes and others you may contact your broker, insurance 

carrier, or fi nd updates on the Workers’ Compensation Board’s website at www.web.state.ny.us under 

“Reform Updates.”

The Subcontractors Trade Association held a successful general membership meeting on Wednesday, 

February 25, 2009 at 5:30 p.m. at Terrace on the Park in Queens, New York.  The meeting featured two 

distinguished speakers, Cosema E. Crawford, P.E. of MTA New York City Transit and David Tweedy 

of Port Authority of New York and New Jersey.  Both individuals spoke highly of the STA and the 

association’s exceptional contribution and dedication to the New York City construction industry.  

Connie Crawford joined MTA New York City Transit in 2001 and her notable projects include the 

introduction of Automatic Train Supervision (ATS) computerized train control, the LEED certifi ed 

Corona Rail Shop and reconstruction of the IRT subway line after the 9/11 attacks.  David Tweedy 

joined the Port Authority in June 2008 as Chief of Capital Planning, with responsibility for World 

Trade Center construction as well as overall capital program oversight.

Both speakers participated in a panel discussion that highlighted the capital budgets for public works 

projects, which will provide signifi cant opportunities for STA members in 2009 and beyond.  Attendees 

learned how they can register their organizations to participate in both the MTA’s and Port Authority’s 

Capital Programs.  The combined investment in the capital programs totals over $5 billion and will be 

awarded over the next three years. 

February Membership Meeting
Featured Distinguished Speakers:
Cosema E. Crawford and David Tweedy
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The New Standard of Construction

Elevating SAFETY to new heights….  

Emphasizing INTEGRITY while others 
focus on greed….

Proactive in TRANSPARENCY in a
 nebulous world….

A FULL SERVICE APPROACH which 
no one else can offer….

A leader in CHARITABLE giving as 
others scale back….

www wd nc net

ADVERTISEMENT
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The Subcontractors Trade Association will hold its 40th Annual Construction Awards Night Dinner at 

Russo’s on the Bay on Saturday, May 2, 2009 in Howard Beach, New York.  The event will honor the 

accomplishments of several of New York’s distinguished construction industry leaders and professionals.  

Five major awards will be handed out to honor exceptional industry leadership and excellence.  These 

awards include The Builder of The Year Award, going to James Abadie of Bovis Lend Lease, LMB Inc.; 

The Subcontractor of The Year Award going to Kenneth & Bob Durr of Durr Mechanical Construction, 

Inc.; The Public Offi cial of The Year Award going to Chris Ward of the Port Authority of New York 

and New Jersey; and The Michael Mazzucca Lifetime Achievement Award going to James H. Jones 

of TDX Construction Corp.  The event promises to be a great success and all association members are 

encouraged to attend.  To reserve journal ads and tables, please contact Ron Berger at 212-398-6220 

or stanyc.berger@verizon.net.  

STA to Hold 40th Annual 
Construction Awards
Dinner on May 2, 2009
at Russo’s on the Bay

Builder of the Year

James Abadie

Bovis Lend Lease, LMB, Inc.

Subcontractor of the Year

Kenneth Durr

Durr Mechanical Construction, Inc.

Public Offi cial of the Year

Chris Ward

Port Authority of NY & NJ

Michael Mazzucca

Lifetime Achievement Award

James H. Jones

TDX Construction Corp.

Subcontractor of the Year

 Bob Durr

Durr Mechanical Construction, Inc.
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COMPLETE TRUST, TOTAL CONFIDENCE

USI CONSTRUCTION PRACTICE GROUP 

MARKET LEADERS IN SURETY BONDING AND INSURANCE

WE’VE GOT YOU

 

Benedict J. Tockarshewsky
Senior Vice President, 

USI Construction 
Practice Group

Dominick J. Scotto
President, 

USI Construction 
Practice Group of LI

Joseph A. Santospirito
Senior Vice President, 

USI Construction Practice 
Group of LI

William Haas
CEO,  

USI Construction 
Practice Group

ADVERTISEMENT
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The Mechanics’ Lien Law has long 

been a prime and invaluable body 

of law protective of the rights of 

contractors, subcontractors and 

materialmen to get paid for their 

work, labor, and services and 

materials furnished and performed 

on both private and public 

construction projects.  The Lien Law 

had its origins in the laws of 1897 

for the same reasons that justify 

its existence in 2009.  Contractors 

and subcontractors want to be paid 

for the work they perform.  Not a 

startling proposition but not yet a 

problem that has been resolved in 

a truly satisfactory way.

Mechanic’s Liens fi led against

private jobs constitute a lien 

against the owner’s interest in 

real property.  Liens fi led against 

public jobs are fi led against the 

fund of money allocated by the 

public agency, state, city or local 

government for the construction of 

the particular public project.

Frequently on both private and 

public projects, a subcontractor is 

requested to furnish a “waiver” 

of lien in order to get its payment.  

From time to time the waivers 

are submitted but payment is 

not made leaving a contractor or 

subcontractor with a fi led waiver 

and no payment.

Section 34 of the Mechanic’s Lien 

Law offers help and reads in part 

as follows:

“Notwithstanding the provisions 

of any other law, any contract, 

agreement or understanding, 

whereby the right to fi le or enforce 

any lien created under article 

two is waived, shall be void as 

against public policy and wholly 

unenforceable.”  Waivers may be 

given simultaneously with or after 

payment.

Be aware of your rights.  If there 

is a failure of payment, fi le your 

lien.  Don’t forget the Article 

3-A Trust provisions available to 

you.  Sometimes the simple device 

of a 3-A demand for a verifi ed

statement of entries of the 

contractor’s or owner’s monies 

received and paid out on a particular 

project will result in payment.  

Some of these procedures can be 

handled easily by your construction 

attorney.  Will these moves create 

ill will?  Perhaps, but non-payment 

will create more problems for a 

subcontractor who must pay his 

workers and suppliers. 

BY JAY KUSHNER, ESQ., OF COUNSEL, ALVY & TABLANTE, LLP AND STA LEGAL COUNSEL

L E G A L  L O G

Waiver of Lien –
Section 34 of the
Mechanic’s Lien Law

Mr. Kushner is Of Counsel to the law 

fi rm of Alvy & Tablante, LLP.  He may 

be reached at (516) 328-7181.
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When: 
Wednesday, 

April 22, 2009 

3:00 p.m. to 8:00 p.m.

Where: 
Terrace on the Park 

52-11 111th Street 

& 52nd Street 

Queens, NY  11368

$75 per member; $85 
per non-member 
to attend
 
$750 for exhibition 
booth, journal ad and 
three (3) attendees

SEMINAR TOPICS WILL INCLUDE:

The exciting informational seminar will include seasoned industry experts and 

an interactive technology exhibition.

$75 per member; $85 per non-member to attend*
 

(3) attendees

 

WEDNESDAY, APRIL 22, 2009
TERRACE ON THE PARK



March 2009 15

ABLE RIGGING CONTRACTORS, INC.
ABLE Rigging Contractors, Inc. offers highly skilled 
rigging services to our clients, provided with the help 
of our top-tier professionals dedicated to the safety 
and on-time service for specialized rigging projects.  
Our management professionals bring over 100 years 
of combined rigging experience and our licensed 
Master Riggers excel in turn-key heavy lift and moving 
solutions. 

ABLE EQUIPMENT RENTAL, INC.
As a family-owned and operated Women-Owned 
Business Enterprise (WBE), the ABLE team is committed 
to providing exceptional personal service and reliable 
equipment. 

We are proud to offer an extensive, diverse fl eet of aerial 
and construction equipment at competitive prices, and 
most importantly, we provide comprehensive solutions 
to construction challenges.  At ABLE, we understand that 
you rely on equipment that is safe, clean and sustainable 
and we ensure that your requests are handled quickly 
and hassle-free.  

FAST, PROFESSIONAL CONSTRUCTION SOLUTIONS
ABLE provides 24-hour equipment delivery and hands-
on management for every client with the support of our 
diverse professional organization. 

Our team of specialists is determined to ensure that 
you are completely satisfi ed with your rental—from 
beginning to end.  ABLE Equipment’s service department 
and state-of-the-art mobile repair fl eet are always on 
call to provide you with a fully equipped repair shop.  
We are always ready to repair or rebuild any piece of 
equipment in a timely, cost-effective manner.

ABLE POWER RENTAL, INC.
In addition to ABLE Equipment Rental, Inc., the ABLE 
family of companies includes ABLE Power Rental 
which provides electrical and mechanical equipment 
applications for facilities critical infrastructure support 
and contingency planning. Air conditioners, chillers, 
generator sets and heating equipment are available in 
a broad range of sizes.  

EXCLUSIVE PARTNERSHIPS
In addition to our premier rental and service departments, 
we are authorized sales representatives for some of the 
construction industry’s top United States equipment 
manufacturers, including Sullair, JLG, Gradall, Multiquip 
and MTU-Detroit Diesel. 

STRONG RELATIONSHIPS AT THE HEART OF WHAT
WE DO
According to V. Charles Cottitta, Director of Business 
Development, and a long-time member of the STA, “At 
ABLE, we believe in relationships.  We believe in our 
employees and we believe in our customers.  Together, 
we can accomplish great things. We invite you to join 
the ABLE family – and we look forward to becoming a 
part of your team.”  The fi rm’s website can be found 
at www.ableequipment.com.  Contact ABLE today at 
1.800.518.1321 or info@ableequipment.com.

Meet the ABLE Family of Companies:
New York’s Leading Rigging, Equipment Rental, 
Repair and Power Specialists
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With marketing budgets being cut 
in the recession, businesses are 
forced to come up with more low-
cost techniques to reach audiences. 
The challenge, however, is making 
the most of marketing dollars and 
fi nding ways to truly make an impact. 
Nonetheless, a limited budget does not 
translate into limited opportunities for 
marketing success. For industries, such 
as construction and real estate, that 
have traditionally depended on strong 
relationships, now is a particularly 
critical time to return to one’s business 
roots by building and maintaining 
direct communications with clients and 
referral sources.

THERE’S NO SUBSTITUTE FOR A FIRM 
HANDSHAKE

You’ve been hearing about online tools, 
social networking, buzz marketing and 
viral campaigns, but despite the fl urry 
of new marketing strategies available, 
fi rms must not forget the simple 
effectiveness of meeting with clients 
and getting to know their needs. While 
internet tools are irreplaceable facets 
of marketing communications in this 
digital age, these campaigns cannot be 
successful without a strong foundation 
of relationships.

MEET FOR LUNCH

The formula is simple.  Represent your 
brand with a simple, straightforward 
message and demonstrate clearly 
what distinguishes your fi rm from 
competitors. Do not be afraid to 
personally reach out to current and 
prospective clients to set up a meeting 
to speak directly to their needs and how 
your fi rm can meet them.  Breakfast, 
lunch and dinner are important to 
solidify relationships, and the golf 
course, charity events and committees 
can also be important venues.

GO THE EXTRA MILE

As you’re sitting face-to-face with 
clients and prospects, going the extra 
mile to communicate the strengths of 
your organization and your services is 
critical.  Remember to personally follow 
up with your clients and prospects to 
stay fresh in their minds. Don’t forget
to send personal notes, cards and letters 
that demonstrate your commitment, 
and it’s important to ask for business 
or help when you need it.

Always remember that relationships 
start with providing value and offering 
your help before asking for business. 
Marketing must be more than simply 
sending your clients messages; and to 
be successful, you must demonstrate 
your commitment in actions. The small 
details such as being quick in your 
responses, fi nding ways to help beyond 
the task at hand, and avoiding generic 
communications will give your fi rm the 
personal edge over competitors.

PICK THE MOST EFFECTIVE STRATEGY

For many small businesses, it’s often 
effective to focus on repeat business 
fi rst, before reaching out to new 
prospects. New clients may take longer 
to win over than existing clients, so 
a more long-term strategy may be 
required for colder prospects.  With any 
business lead, be sure to evaluate the 
potential of the client, to be sure that 
you are maximizing precious resources 
when allocating your marketing 
efforts.

As you refi ne this year’s marketing plan, 
be sure that you are focusing on quality 
as well as quantity. The key is to ensure 
your company is dedicated to putting 
your best foot forward, not simply 
trying to reach the greatest number of 
people possible. Hone in your efforts 

and focus on prospects with the 
greatest potential.  Most importantly, 
be sure that your team shares your 
focus and delivers the ongoing value 
and personalized service to continue to 
retain current clients and earn valuable 
referrals.

STAY AWARE OF CURRENT TRENDS

In diffi cult times, being creative and 
innovative with your marketing is 
instrumental in sparking the interests 
of your audience and putting your 
fi rm in the front of their minds. Don’t 
be afraid to explore new avenues 
for promotion such as Twitter and 
LinkedIn, leveraging existing strong 
relationships.  Send email blasts 
or messages with new campaign 
promotions to make sure your fi rm’s 
services are being communicated, and 
schedule personal appointments with 
clients to reach them in as many ways 
as possible and continually build your 
relationships.

Regardless of the economic climate, 
relationships will always be at the heart 
of new business. Today’s marketplace 
is fl ooded with promotional messages, 
and it is important to make yours count.  
Be specifi c and direct, choose your 
audience selectively, and personally 
demonstrate your unique strengths to 
stand out among your competitors.

Sarah S. Berman serves as President 
of The Berman Group, a full-service 
marketing, public relations and special 
events fi rm based in New York City.  
The fi rm specializes in serving business-
to-business clients in the real estate, 
construction and professional services 
industries. The fi rm’s website can be 
found at bermangrp.com.

MAKE THE MOST OF YOUR
MARKETING STRATEGY: 
BACK TO BASICS MARKETING
BY SARAH S. BERMAN, PRESIDENT, THE BERMAN GROUP, INC.

March  2009 17
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The Subcontractors Trade Association insurance committee has been hard at work 

addressing insurance and risk management issues relevant to trade contractors.  As 

an example, a small group of members have led a discussion with the New York State 

Insurance Department to address a serious potential gap in coverage between the 

insurance offered by wrap-up insurance programs and a contractor’s own liability 

protection.

Case law, coverage policy forms and construction contract requirements all generate 

issues faced by trade contractors today.

If you are interested in joining the STA insurance committee please contact Mr. 

Ron Berger at 212-398-6220 (stanyc.berger@verizon.net) or David Marino at

516-733-7422 (dmarino@alliedna.com).

The STA Insurance Committee
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STA IN ACTION

STA Opens Umbrella Action in 
Egypt’s Valley of the Kings 

Back in mid February, 2009 it was brought to the attention of the STA offi ce that DASNY had a project “Renovate 
Building #74, Creedmoor Psychiatric Center, Queens Village NY” going out for bid.  The subcontractors asked to bid on 
this project; were instructed via addendum #4 and #5 to bid this job as NON-UNION/NON- PREVAILING WAGE.  Upon 
being contacted by some of our members we made immediate contact with Mr. Paul T. Williams, Executive Director of 
DASNY to apprise him of the situation.  After a number of telephone calls and exchange of e-mails we were able to 
arrange a meeting for March 19, 2009 to discuss the Creedmoor project.  At this meeting we are also going to review 
Bronx Community College, where during a walk-through subcontractors were informed that this project would be bid 
NON-PREVAILING WAGE; we will also discuss City College Science Building & CUNY Advanced Science Research Center 
which they are going to build under a Subguard Program, rather than a Payment Bond Program which is required by 
state law, and unlike the Subguard provides and guarantees payment to all subs and vendors.  

Last week we were informed via one of the General Contractors who received a call from the architect that the 
Creedmoor project would be bid using PREVAILING WAGE.  We were able to make this project a prevailing wage job 
with the support and help of our fellow trade associations NYC SMACNA and NYC NECA organizations.

See our next newsletter for the results of our meeting with DASNY of March 19, 2009.
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The McDonough Law Firm, L.L.P. 
 

Serving the Construction Industry for over 50 years 

 
Construction Law 
Commercial Litigation 
Real Estate 
Insurance Law 
Professional Liability 
Code Violations 

 

The firm provides a full range of legal services to construction  
companies, commercial enterprises, professionals and government 

With additional offices in 
New York City and Holmdel, New Jersey  

 
Contact: Frank T. Cara 

                              FTCara@mmcthk.com 
 

Website:  www.MMCTHK.com 

145 Huguenot Street 
New Rochelle, New York  10801 

(914) 632-4700 
(914) 632-3329 (Fax) 

Castellano, Korenberg & Co., CPA’s, P.C. 
313 W. Old Country Road, Ste 1 

Hicksville, NY 11801 
Phone (516) 937-9500   Fax (516) 932-0485 

Neal Korenberg           Daniel Castellano            Mark Samet (Seated) 
      Partner                     Managing Partner                  Tax Principal 

The Construction CPA Firm of Choice! 
Specialists in Banking and Bonding Credit Enhancement Together with Strategic Income

Tax Planning & Minimization

ADVERTISEMENT
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Governor Patterson, Assembly Speaker Sheldon Silver and Senate President Malcolm Smith 
announced today that the proposal to tax labor costs on interior renovation projects at 8¾% 
has been removed from the Executive Budget.

That means that labor costs for new construction, a new addition to existing construction and 
interior restoration are exempt from the NYS tax code.

The effort to remove this tax exemption from the budget was led by the BTEA and the Building 
Contractors Association (BCA) who recently spent a whirlwind day in Albany convincing key 
legislators that the elimination of this tax exemption would cause the loss of construction 
jobs in an already diffi cult economic climate.

The STA supported this effort with a letter campaign to members of the New York Legislature 
such as Majority Leader Malcolm Smith, Deputy Majority Leader Jeffrey Klein and Assembly 
Member Susan John.

TAX EXEMPTION FOR INTERIOR 
RENOVATION LABOR COSTS
UPHELD
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 Robert J. Ansbro David Marino Fred Levinson David Harron Arthur Rubinstein Joe Azara

 Larry Roman Gary Segal Raquel Nuñez  Ron Berger Jerry Liss John Rapaport
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2001 Marcus Avenue, Suite S265  
Lake Success, NY 11042
(516) 256.4444
www.gcmsystemsllc.com

Full construction accounting systems from Estimating, Job 
Costing and Service Management to Payroll, Accounts 

Receivable and Project Management.

We are your local computer technology specialist for the 
Construction, Manufacturing and Distribution Industries.

Technology Solutions

MAS 90 MAS 200 MAS 500

 
KEVIN M. GARY 

 

ROBERT M. WASKO 
 

GARY Y. WIRTH 
 

www.tlggr.com 

A NEW YORK LAW FIRM SPECIALIZING IN 
CONTRUCTION LAW FOR OVER 45 YEARS 

 
 

100 JERICHO QUADRANGLE 
SUITE 309 

JERICHO, NEW YORK 11753-2702 
TELEPHONE: (516) 240-8900 
FACSIMILE: (516) 240-8950 

Expert guidance and innovative solutions to help you evaluate your
risk management, business continuation and employee benefit needs.

05-2582 ©2009 The Northwestern Mutual Life Insurance Company, Milwaukee, WI (NM). Patrick DiCcerbo is an Insurance Agent of NM. 9048-581

For Your Business and Its Future.

Patrick DiCerbo
CLU,® ChFC,® AEP, CLTC
Financial Representative
(518) 690-7961
patdicerbo.com

ADVERTISEMENT

V. CHARLES COTTITTA
Director, Business Development

office  
mobile 
fax
toll-free

Equipment Rental

www.ableequipment.com

Rigging Contractors Inc.

www.ablerigging.com

Power Systems

C

P S

Get Involved!

Join a Committee Today.

1430 Broadway - Suite 1600
New York, NY 10018

T: 212.398.6220
F: 212.398.6224

www.stanyc.com
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OTHER OFFICES:
MANHATTAN, WESTCH-

GRASSI & CO.
CPAs & SUCCESS CONSULTANTSTM

WWW.GRASSICPAS.COM 

HEADQUARTERS:
LAKE SUCCESS
516-256-3500

OTHER OFFICES:
MANHATTAN, WESTCHESTER, 
CHARLOTTE, NC

AN INDEPENDENT MEMBER FIRM OF MOORE STEPHENS INTERNATIONAL LIMITED 
WITH OFFICES IN PRINCIPAL CITIES WORLDWIDE

DISTINCTIVE

Distinctive...Grassi & Co.

GRASSI & CO - CPA’S & SUCCESS CONSULTANTS

“The true mark of distinction 
is excellence in all things.”

UNKNOWN

Board of Directors: 
JOSEPH AZARA
C.D.E. Air Conditioning

PETER CAFIERO
Island Painting 

MICHAEL D. CHAFETZ
MDC Construction Management, Inc.

JOHN A. FINAMORE
Jordan Panel Systems

MICHAEL CHECCHI
OMC Sheet Metal

CRAIG GILSTON
Gilston Electrical Contracting

HENRY GOLDBERG
Goldberg & Connolly

DAVID HARRON
A/C Electric

MITCHELL MERDINGER
C.D.E. Air Conditioning

MONET MILAD
Milad Contracting Corporation

RAQUEL NUNEZ
Nunez Electric, Inc.

JOHN RAPAPORT
Component Assembly Systems, Inc.

RANDY RIFELLI
United Iron, Inc.

JOHN VILLAFANE
Eldor Electric, LLC

ROBERT WEISS
A.J. McNulty & Co., Inc.

Subcontractors News
1430 Broadway - Suite 1600
New York, NY 10018

T: 212.398.6220
F: 212.398.6224

e-mail: subcontractorstrade@verizon.net
website: www.stanyc.com

Offi cers
Robert Samela, President
Gary Segal, Vice President
W. Scott Rives, Vice President
Jerry Liss, Treasurer
Robert Ansbro, Secretary
Ronald S. Berger, Executive Director

Upcoming Events
Executive Committee Meeting
Thursday, April 2, 2009 – 1:30 PM 

Board of Directors Meeting
Tuesday, April 7, 2009 – 5:30 PM

STA Tech Fair
Wednesday, April 22, 2009 – 3:00 PM
Terrace on the Park 

Active Past Presidents
Fred Levinson
Arthur Rubinstein
Lawrence Roman
Larry Weiss
Gregory S. Fricke, Jr. 
Alan Nathanson (Honorary)
Ronald S. Berger
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